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As a convenient mobile communication tool, mobile phone has changed the way 
of interpersonal communication. People can connect with others readily available by 
using mobile phone. Mobile phone has broken the geographical boundaries and let 
people all over the world link firmly, the world has become a global village. Mobile 
phone also provides diversified and personalized communication functions. With the 
progress of technology, communication functions of mobile phone are also in constant 
improvement. Mobile phone’s functions of interpersonal communication have 
developed to perfection after they connect to the Internet. As a product of modern 
society, mobile phone has become an indispensable communication tool in people's 
lives. And what about it’s impact on residents in Chinese ancient villages? It’s also 
worth studying. 
This article consists of three chapters. The first chapter is the introduction, which 
mainly introduces the background, significance and research methods. The second 
chapter is the literature review, which introduces the mainly researches about the 
interpersonal communication in rural society , about the mobile phone communication 
and about the media’s impacts on rural society interpersonal communication. The 
third chapter is the key point in this article which introduce the mobile phone use and 
its impact on interpersonal communication in Hong village, with the method of 
fieldwork. This chapter has four parts, which discuss the Hong villagers’ two types of 
mobile phone use, the impacts of phone use on interpersonal communication network 
and its objective and subjective impacts on interpersonal communication.The research 
found that the mobile phones of Hong village residents are prefer mobile phone’s 
expression use than tool use,but the merchant are paying attention to its tool use . 
Mobile phones promote the interpersonal communication network more flattening, 
and can strengthen the interpersonal communication. But on the other hand, mobile 















causing the villagers more psychological dependence on the phone, and may 
contribute to misunderstanding and lies that may affect the effective the relationship 
between communicators and the transmission of information communication. 
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息化部统计，截至 2015 年 2 月，我国移动电话用户总数量达到 12.89 亿，其中











村移动电话普及率达到 110%，欠发达的中部和西部地区分别是 76%和 82%，而
使用手机上网逐渐在农村地区占据主导地位，据统计，截至 2013 年 12 月底，农





                                                        

















































                                                        


























































































































































































 “到了 20 世纪 60 年代末 20 世纪 70 年代初，迈克尔·罗洛夫对人际传播
理论进行系统化的理论整合，人际传播在传播研究中才取得较为专门的分支学科
的地位。”[8]Charles Berger[10]将 20 世纪 60 年代以来的人际传播理论分为四个
发展阶段，即 60 年代关注说服和态度改变，70 年代关注人际关系的协调与发展，
如自我展现和自我表露理论。到了 80 年代开始关注意义的建构与协调，其中以







                                                        
[8]刘蒙之. 20 世纪西方人际传播研究的理论版图[J]. 理论界, 2009: 168-169. 
[9]徐晓君.“自我”理论一人际传播理论的源头[J]. 广西大学学报（哲学社会科学版）,2006: 17-19. 
[10]Charles, R, Berger. Interpersonal Communication:Theoretical Perspectives, Future 
Prospects[J]. Journal of Communication, 2005, (9): 415-447. 
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